
SILVER STATE MASSAGE EXPRESS 

AMTA NV CHAPTER ANNUAL EVENT 

 

June 7 and 8, 2010 were the dates of this year’s annual meeting and education event.  

This year we were extremely pleased to welcome James Waslaski to teach a two day 

class on orthopedic massage for the neck, shoulder and arm.  James brings a vast array 

of knowledge to his trainings.  Most people in the room can hardly wait for him to 

come back. 

 

Don’t worry, we are already working with him to see if he will come back to Nevada 

in 2011. 

 

The chapter meeting was met with a new slate of officers and many volunteers  who 

were looking  to get more involved with the chapter.   

 

Billie Shea was elected as your President, and David Otto as 1st Vice-President.  The 

other two Vice-President slots were left unfilled due to lack of response.  Our standing 

rules indicate that all nominations must go to the nominating committee prior to the 

meeting and as no one else volunteered, the chapter will have to limp along with fewer 

hands.   

 

The best thing was that so many people stepped up and wanted to get involved.  We 

welcome anyone who has a little or a lot of time to help out. 
 

Our warmest wishes to all for a happy and 

healthy Holiday Season. 

 

Your Chapter Volunteers 



Jamaal Allen 

Nicole Aragon 

Tricia Arnold 

Laura Baker 

Phania Baker 

Ashley Bennet 

Mark Buckley 

Katelyn Conrad 

Rayshell  Berry 

Quinten Berry 

Lina Dickey 

Robin Engelke 

Aurora Espinoza 

Christopher Gallagher 

James Dugger 

Maximino Flores 

Amanda Frazier 

Maria Gift 

Jacquline Gordon 

Kevin Hamel 

Aaron Hernandez 

Alli Highley 

Michael Jackson 

Adriana JAwel 

Jasmine Johnson 

Kris Kelley 

Adam Kingsley 

Amy Krenzer 

Shiwei Liu 

Connie Lytle 

 

AMTA NV CHAPTER WELCOMES NEW MEMBERS 

And to the many members who by their dedication to the profession 

and continued Membership in AMTA:  we thank you and honor your 

commitment.  The Nevada Chapter Board of Directors is here to help 

you to achieve your professional goals by supporting education and 

encouraging member involvement in the chapter.  

 

Special thanks to the many members who have been active members of 

AMTA for 1, 5, 10, 15, 20, and even 41 years.   

 

Total members today 534.   

Shauna Malo 

Kim Hui Mangus 

James McAwley 

Johanna McMasters 

Caryn Mendoza-Peltier 

Shannon Moore 

Brigitte Papp 

Mayra Perez 

Susy Perez 

Joseph Peters 

Nnyla Reed 

Carie Rivera 

Lastly Sarmiento 

Elizabeth Scarkino 

Sarah Schoof 

Kate Silvas 

Krystal Upham 

Linda Willison 

 

 

 

And moving in from other states 

Michael Dooley 

Sandra Winogrocki 

Angela Tracy 

Veronica Schenk 

Join us online—get timely updates to Chapter activity, invitations to meetings, and create a profile for 

other members to see and interact with you.  go to www.AMTA-NV.org to get started...and you can use your 

Facebook account to sign-up on meetup.com as well! 



Billie Shea, President AMTA NV Chapter— 

 BillieShea@amta-nv.org 

David Otto, 1st Vice-President— 

 DavidOtto@amta-nv.org 

Brad Enerson, Treasurer— 

 BradEnerson@amta-nv.org 

Laura Stendel, Secretary— 

 LauraStendel@amta-nv.org 

Pete Blandford, Immediate Past President— 

 PeteBlandford@amta-nv.org 

 

Kris Kelley, Webmaster— 

 KrisKelley@amta-nv.org 

To contact anyone on the board or for information 

about joining AMTA or volunteering your time 

and talent, please email us and go to our new and 

improved website at www.AMTA-NV.org 

GOVERNMENT RELATIONS CONSULTANT 

 

SALLY HACKING 
440 ISLAND WAY  

CLEARWATER  

FL 33767 

727-686-0966 

sshnoveto@earthlink.net  

 

The Annual Nevada State Board of Massage Therapists Retreat is an open meeting for the state 

board to discuss strategic planning for the upcoming year and is open to the public. 

 

The mission of  the Nevada State Board of Massage Therapists (NSBMT) is to, through 

licensing and regulating the practice of massage, protect the public health, safety and wel-

fare by ensuring that only qualified competent Massage Therapy Practitioners are li-

censed in the State of Nevada. It is their goal to balance the needs of the public with those 

of licensed massage therapists, through development, implementation, enforcement, and 

continued improvement in the areas of therapist education, public safety, boundaries, and 

ethics, in compliance with the highest standards set forth within the massage therapy pro-

fession. 

 

The agenda was full over a two day period, with many items covered specific to streamlin-

ing the process for the board to better serve the massage therapy community. The AMTA-

NV Chapter requested that I attend on their behalf, and put forth two requests to be 

brought forth , either during the discussion , or public comment period. 

 

The state board heard a presentation form the Federation of State Massage Therapy 

Boards, (FSMTB) about the Massage and Bodywork Licensing Examination (MBLEx) 

AMTA-NV Chapter requested that the following statement be brought forth :  

Take a look—the amta has a new look! 
 
From now on, when you get your membership 
materials, newsletters, and other marketing re-
sources from the amta, you will be seeing a whole 
new look. 
 
The new look for the Association is based on in-
depth research into market preferences—that’s 
“our” preferences, since we are the members—
and was developed to have a “more accessible” 
feel to the Association in general. 
 
Be on the look out for the Chapter changes as 
well—give us your feedback! 



 
MBLEx is added as an additional, optional exam for all NV license applicants, in-
stead of each NV license Applicant having to appear before the Board in a port-
folio process for Approval when using the MBLEx as his/her exam. 
 
This request was also supported by the school owner present , the ABMP, and 
NAMP representation. 
The state board unanimously voted in favor of adopting the MBLEx as an op-
tional examination for licensure in Nevada.  
It was also announced the NSBMT Chair, Billie Shea made a successful bid to 
serve on the FSMTB Board of Directors for a two year term, commencing Octo-
ber 9 2010 
 
There was significant discussion of NSBMT cost of doing business , with re-
quest to lower license fees from several organizational entities . The state board 
explained clearly that the license fee and renewal fees timelines are set by the 
State Legislature, thus no flexibility about that choice. However fees are set by 
the board to cover their costs of licensure process, including investigative re-
quirements ( vote of confidence about state work received via favorable feed-
back from several city /county governments)  
AMTA –NV Chapter requested that the following statement be brought forth 
 
NV Application for License & Renewal fees be lowered, as NV is the only state that re-

news annually.  
 
The board once again discussed the need for self sustaining operations and that their 
income comes from license fees. I suggested that perhaps a renewal cycle fee waiver 
consideration be a possibility. I would not hold my breath!  
 

Your state board is hard at work, so if you ever lean towards thinking otherwise, I sug-
gest that it is not so. NSBMT  is a good example of a state trying to do as much public 
protection work as they can, with diminishing funds, and more authority issues being 
placed before them. 
 
I encourage you to participate, attend a state board meeting when you can, give input to 
the process, and perhaps consider putting your hat in the ring to work with your state 
board.  
 
It was an honor and privilege to attend this meeting on your behalf. 
 
Respectfully submitted  
 
Sally Hacking 
Government Relations Consultant. 
   
 

 

 



 

 The Effects of the AMTA on One Chapter Member by David J Otto, LMT  
 
 
Hello. My name is David, and I’m a volunteer addict.  

I have been very fortunate to work with the American Massage Therapy Association, Nevada 
Chapter over the years – the Association is my longest-standing interaction with an industry 
Leader in the Association of massage professionals in my field. The Mission of the National AMTA 
is simply To serve AMTA members while advancing the art, science and practice of massage ther-
apy.  What I appreciate about the AMTA is that it helps me keep focus on and actively pursues 
(itself) the ideals I believe in as a massage therapist – there are hundreds of Volunteers that make 
the Association work…and they are just like me: one person that makes a difference by doing their 
part.  
 
The Chapter Mission is similar to the National Mission: the Nevada Chapter serves AMTA Chapter 
members while advancing the art, science and practice of massage therapy. There are so many 
local things happening that affect how massage therapists practice in their offices, on the road, or 
in their place of employ that are often overlooked by the nature of so much information out there 
to look at, or, at best, glazed over and not really quite understood. If you, as a member, can turn 
to one source for an objective observation, a place to voice your opinion, a forum from which to 
gain an understanding, and change the way you interact with your profession, then you can say 
that the AMTA Nevada Chapter does that for you.  
 
As a National Association member and a resident of Nevada, you are automatically a member of 
the Nevada Chapter as well as can take advantage of all the benefits of National membership.  
 
Please let me and the Nevada Chapter Board be of service to you in helping you be active locally - 
the addict in me thanks you!  
 
Chapters are meant to follow the lead of the National organization through following the national 
bylaws, but they actually direct the National Association by making their ‘votes’ heard on a na-
tional stage. The National Board of Directors (like the local Nevada Board of Directors) is VERY 
open to hearing the opinions, concerns, ideas, and accomplishments of its members: it is there 
that long-term effects can be felt.  
 
The House of Delegates (HOD) is another good example of how the members voice their stance on 
massage therapy ideals. Position Statements are a public declaration of what we believe as an As-
sociation and are based in the purpose and benefits of the practice of massage therapy. Each 
member has a voice through the Delegation (from each state chapter) appearing in the HOD 
yearly, and each voice is considered when voting on these Position Statements, crafted by people 
like me and the Members of each Chapter.  
 
When you hear the term “National” or “National Office”, you are hearing a reference to a small, 
operationally-potent group of organizational and administrative Staff and Officers that produces 



James Waslaski 

at our June 

chapter meeting 

and continuing 

education event. 

the national newsletters, maintains the Facebook, Twitter, and YouTube accounts online, shares 
information online and between Chapter about what all the Chapters are doing in article format, 
maintains the Find A Massage Therapist database, coordinates National Massage Therapy Aware-
ness Week activities, promotes massage locally with advice for press releases, networking on Vol-
unteer Connections, and generally is a representative of the massage therapy industry for conver-
sations, establishment, and interaction with other industries and the Public. In addition, the Na-
tional Office manages our individual professional liability insurance policies.  
National also trains its Chapter Volunteers – every year, current and up-and-coming Volunteers 
can attend and can be sent by their Chapter to the Chapter Volunteer Orientation Program (CVOP) 
to get an introductory training for all Board and many Committee positions, learning from the dec-
ades of experience that the AMTA has accumulated in outsourced Association Management com-
panies, from its learned “best practices”, and best of all, learning from the experience of other Vol-
unteers.  
 
As a massage therapist and being involved as an AMTA Volunteer, it is not a title or position that I 
relate directly to my clients – it is the behavior, ideals, and natural progression and promotion of 
massage therapy that comes out in the interactions I initiate with my clients. I believe it is due to 
the everyday learning because I am involved and present in my field. When I stay on top of what is 
happening in massage therapy, my clients definitely benefit.  
 
I cannot tell you in one article how the AMTA has enriched my personal and professional life – the 
AMTA is an INVALUABLE tool if you decide to utilize it and add it to not just your toolbox, but your 
professional life experience. You need to experience it yourself.  
We have other Addicts that are active parts of the Chapter and making a difference for Nevada 
Chapter members and all massage therapists in Nevada. Check out our the NV Chapter Facebook 
group to get timely updates & start or join in the conversation on LinkedIn!  
 
If you are interested in becoming an addict like me, or just starting to explore how to enrich your 
professional life and improve the impact you have on your clients, drop me a line 
(DavidOtto@AMTA-NV.org) with your questions or let the Nevada Chapter Board know that you 
are interested in a Volunteer opportunity that will be demanding and rewarding at the same time.  



How To Attract Clients Using Facebook—by Kris Kelley 
  

Humans are social creatures. 

  

Understand that everyone wants to be a part of something larger than themselves. 

  

Since we are social creatures, and Facebook gives us the perfect opportunity to join with others 

in our higher purpose or interests, it just makes sense to utilize this technology to acquire new 

massage clients. 

  

What usually occurs when we attempt to combine social networking with our business mindset 

is that all we want to do is sell, Sell, SELL! 

  

Keep in mind that everyone loves to buy, yet, no-one likes being sold. Unfortunately we see this 

‘selling’ all too often. If you have been a member of Facebook for any length of time I’m sure 

you’ve already been ‘sold’ on one service or another. 

  

How did this make you feel? 

  

For myself, I see this as unsolicited spam and the user who sent it to me has quickly been re-

moved from my mind; someone who offers little value and is quickly ignored. 

  

Whenever someone has a service to provide and sell (such as massage therapy), their immedi-

ate, natural inclination is to blurt out how great it is, as loud as they can, to whomever is around. 

  

This is what the majority of people do and that’s why the majority of people hate sales.  This 

doesn’t mean you never tell people about your professional massage services. It just means you 

have to earn the right to pitch them, if you want to call it that, by building a relationship first. 

  

By NOT promoting your massage business, you attract more traffic and attention from those 

who are looking for you. Those that have a serious interest in what you provide. 

  

We tend to ‘sell’ our services because we’ve been taught this is what to do. It’s not. It’s the old 

way. In the old way, we just blast people with messages whenever WE need something. Once 

again, this is about ‘them,’ not you. 

  

All you need to do is lead with value and try to do what you think would really help a few peo-

ple and set yourself apart from the spammers and posers. 

  

This is probably the most counter intuitive part of this whole process. This is especially true, if 

you’ve never been in business for yourself or done marketing. And even if you 

have, you might still have trouble with this because it’s a little difficult to imagine that anyone 

would buy from you, if you don’t let them know about what you have to sell. 

  

Facebook world is not a swap-meet or flea market. It’s a place where people come to socialize 

and learn from each other. 



  

It’s not about how much you do, but about the quality with which you do it. 

  

If you are putting forth value, high quality content, that information will be seen and will get 

spread around, especially if you’ve taken the time to build relationships with prospective cli-

ents. They will be eager to share your content if it meets their quality 

standards. 

  

By building meaningful relationships and putting forth quality, those things will compound and 

you’ll find that it really doesn’t take much time at all. This is especially true when you’ve estab-

lished yourself within the health and wellness community. 

  

Make what you do count. Don’t take short cuts. 

  

I've said it before and I'll say it again: All you need to do is lead with value and try to do what 

you think would really help a few people and set yourself apart from the spammers and posers. 

  

Follow the process in this e-book and you'll soon be on your way to building and 

developing quality relationships and attracting clients. 

  

For further information visit my site, here:  http://www.massage-marketing-solutions.com/

massage-marketing-facebook.html 

 

Kris Kelley 

Massage Marketing Solutions 

At Your Door Massage 

www.massage-marketing-solutions.com 

702.203.5670 Cellular 

702.979.3687 Video Phone 

Special Thanks to our sponsors who donated 

products or services to our chapter to 

promote the 2010 AMTA NV Annual 

Meeting and Education Event and the 

profession through their works and products: 

 

James Waslaski/Center for Pain 

Management 

Judith Aston/Aston® Kinetics 

Biofreeze 

Boulder City Florist 

Cryoderm® 

China-Gel 

George Skaroulis, Pianist 

Massage Warehouse 

The Norri Institute of Healing 

Sombra Cosmetics Inc 

Kris Kelley 

http://www.massage-marketing-solutions.com/massage-marketing-facebook.html
http://www.massage-marketing-solutions.com/massage-marketing-facebook.html
http://www.massage-marketing-solutions.com


THE WASHINGTON DC CENTRE  

OF INDIAN CHAMPISSAGE™ 
presents the 

ORIGINAL  Indian Head Massage and 
Kansa Vatki Foot Massage Courses 

 

Indian Champissage and Kansa Vatki Foot Massage 
are ancient treatments steeped in centuries of 

Ayurvedic ceremony.  These unique therapies combine 
physical and subtle massage with energy balancing 

to produce feelings of perfect peace.  
RENO, NEVADA 

February 4-7, 2011  
Holiday Inn Express & Suites 

2375 Market St., Reno NV 89502 

For more information or to register, visit: 
www.mychampissage.com 

NCBTMB #450489-07   FL #50-10661 
 

AMTA 2010 HOUSE OF DELEGATES MEETING 



2010 DELEGATES DAVID OTTO AND BRAD ENERSON 

2010 AMTA NATIONAL CONVENTION OPENING CEREMONIES MINNEAPOLIS 



DOWNTOWN MINNEAPOLIS CONVENTION HOTEL 


